DEVELOPMENT PROSPECTS FOR THE INVESTMENTS IN “FUNK-JAM”-INDUSTRIES ON THE EXAMPLE OF “ELEPHANT’S GROOVE” RUSSIAN MUSIC BAND
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Investing in Music, representing primarily live-show and, of course, the recording industry worldwide, is to be one of the great priorities for a set of contemporary creative industries’ advance [1,2]. The present-day transformation process of Modern sub-culture into Post-modern one imposes new requirements for current approaches and techniques to be applicable to music industries, particularly, for “Funk-Jam” ones, and to performance arts in a whole. Music (concerts, CDs, tapes, digitalized music and others [2]) along with so-called “performing arts” (theatre, dance, opera, puppetry, circus [2]) [Note: Italicized by Authors for our classification purposes] are going to have been introduced, in our view, as a new Arts Synergy, playing, first of all, its social & cultural functions. Adding to these ones a new academic & cultural function, being complementary and at the same time considerable/significant, brings a lot to the integral progress of the Arts & Sciences Synergy, their so-called “cultural symbiosis” (“co-life” & co-existence and across-the-board mutual self-organization), in all sectors of the industries reckoned with. That’s why, we consider a symbiotic role of this “cultural triangulation”: music+ performing arts+ academic potential (i.e. R&D, S&D activities, both fundamental and applied, their implementation in scientific & production clusters’ establishment, joint venture foundation, as well as business incubators’ and start-up creation, involving music, particularly “Funk-Jam”-industries).
The scope of creative industries “is a vast field dealing with the interplay of various sub-sectors from traditional art crafts to technology-oriented multi-media services” [2,3]. Development dimensions of the 
Creative Economy (including Development prospects for the investments in “Funk-Jam”-industries) are broad-extended, i.e., among others, cross-cutting, multi-dimensional and omni-present [2].
We consider “Elephant’s Groove” Russian music band as the bright example of Funk-Fusion, in order to clarify investments’ prospects in “Funk-Jam”-industries as a field of “the industries made up of people, creativity, skill and talent” [5] to be known as creative ones [6]. “... This is a sun of far south countries in the sound of Peter romantics. An unusual combination of hip-hop, funk and soul cultures creates a unique style of music band, main goal of which is to bring positive to the masses, improve mood and help to believe in a dream ...” [11]. We aspire to make a “bonanza”. We treat investing process in this kind of Music is needed to be thoroughly examined using the foremost methods of Corporate Finances along with a set of sociological and other instruments for carrying out successful synergetic (systemic) Marketing, i.e. well-disposed complex Marketing of academic activities (treating it on the example of the institution of higher education, e.g. Almetyevsk State Institute of Municipal Services, Valeriy Korepanov works in), performance (Vladislav  Korepanov’s “ALL DANCE” Dance Band practices) and music creation (“Elephant’s Groove” S.-Petersburg music band’s career), making out the “cultural triangulation” above mentioned. Furthermore, we’ve named it “Funk-Jam cultural triangulation”
Funk Jam (Funk-fusion) along with its variations (derived, complemented and mutually related genres) is supposed to be a fusion music genre having advanced in the 2000s. It typically incorporates elements of funk in conjunction with instrumental music, extended cross-genre improvisations, often implementing elements of hip-hop, jazz, soul, ambient, electronic, Americana and so on, combining with improvised lyrics and live-concert performances. While blending with soul, Funk makes a style of R&B, being regarded as the most “danceable style” in that kind of music.
Funk Jam is likely to be the most joyful style of contemporary music, bringing us energy of sun, high-sophisticated sound and an integral creative-innovation impact, making our life more “funky” and (what’s very important!) releasing stress being a significant and advanced relaxation technique in psychology to improve your mood, mastering “new air”, as well as, “new era” of funky-music.
The same way, considering labour econometric investigations, Funk Jam listening helps you to gain more productivity (for a person) and more return (profit) on initial input for a firm. We recked of ROI (return on investments), first of all, in human capital (primarily, so-called “creative employment”(!) in creative industries) being, according to OECD, UNCTAD and other world-wide organizations, the most valuable production factor in contemporary emerged, economically leading post-industrial countries implementing economy of innovative knowledge, information and, of course, creativity (including music creativity) in production process of high-value added goods (works, services).
“Investment is putting money into something with the expectation of profit” [4: Retrieved from: Sullivan, Arthur; Steven M. Sheffrin (2003)]. So, if “the expectation of profit” indices may be very high in the prospects as it occurs in the case of Funk-Jam industries, one should invest in it, not only by means of forming capital assets but to the utmost encouraging (stimulating and motivating personnel in the theory of Management, according to Peter F. Drucker, where people are an organization's most valuable resource [10]) people (creative work force) engaged in this field of music to create and realize new ideas [7].
The motto like “academicians together with musicians and dance performers’ is esteemed by us to be very relevant because synergetic social concepts of Modernity and Post-Modernity in science, to sustain theirs viability, should be applicable for some sphere of contemporary society. So, in this case, we account for a synergy being made in creative music&performance industries of Funk style (as well as, complemented ones) and sciences in our country [8,9].

Societal values’ marketing concepts of music brands are surely to be the central elements of the ultimate creative product making. 
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